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Figuring from Facts
" F A C T S , not opinions" was the motto
adopted by a celebrated engineer at
the outset of his career as a guiding rule for
the governance of his professional service.
The fame which he attained, the prestige
which he achieved, the competence which
he accumulated are strong arguments for
the soundness of his reasoning and the
logic of his motto. How closely he followed his rule, how conscientiously he
served his ideal may be judged by the
general results which he accomplished.
It is well that a man should have a philosophy of conduct. Success is more likely
to follow a carefully thought out plan.
Mottoes are a steadying force in the buffeting conflict of daily life. No one has more
need for a good motto than a professional
accountant. But the motto must be
appropriate.
"Facts, not opinions" is about one-third
of a good motto for the accountant of today whose desire is to serve his clients well.
The remainder should be "with interpretation and instructions for use."
The study of history has no significance
aside from pleasant diversion if the lessons
of the past are not made to serve as a basis
for future conduct. A l l the talk about
accounting as a tool of business is a hollow
sham if accounting results are not interpreted and used for future guidance. Facts
they may be, indisputable, poignant; but
the past is past. The future holds the
possibilities.
The accountant must find the facts,

Guesswork, imagination, opinions in lieu
thereof are not only gratuitous but out of
place in his sphere of activity. His work
is nowhere near finished if he carries it no
further. He must supplement the first step
by trying to find out what the facts mean
and the manner in which they may be
utilized to the best advantage as business
goes on.
No argument for forecasting need be read
out of this thesis. It is not a plea for the
cultivation of occult powers. There is
room for the application of a large measure
of common sense in studying accounting
data and relating it to the fundamental and
simple activities of business enterprise.
Plain arithmetic some skeptics doubtless
would call it. If it takes fifty thousand
dollars worth of goods to supply customers
for one month, how many months at the
same rate will one hundred and twentyfive thousand dollars worth last? Is such
supply too large or too small? And the
answer does not have to be an opinion.
Figuring from facts is not the prerogative of business men, lawyers, engineers,
and efficiency effusers. Accountants should
not be regarded as presumptuous if they
essay to do so and do it intelligently and
well. Clients need not be blamed if they
expect their accountants to do some of it
for them. If the accountants are not capable of doing such work they may as well
renounce their profession and relinquish
the field to other contemporaries who are
eager for the opportunity.

